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PGA TOUR, AWS expand partnership to

transform golf content and fan experiences globally
AWS Al powers next-generation digital enhancements across PGA TOUR platforms and
international broadcasts, with new features set to debut this week at Sony Open in Hawaii

SEATTLE and PONTE VEDRA BEACH, FLORIDA — The PGA TOUR announced today an expanded
partnership with Amazon Web Services, Inc. (AWS), that will accelerate the transformation of how golf
content is created, distributed and experienced worldwide. As the Global Official Cloud Provider for the
PGA TOUR and PGA TOUR Champions, AWS continues to drive innovation, turning both on-course data
and video capture as well as content from PGA TOUR Studios into immersive digital experiences that
offer fans deeper and more personalized engagement.

Since 2021, the PGA TOUR and AWS have partnered together to deliver technical breakthroughs that are
reshaping golf’s digital landscape. Using AWS Al infrastructure in a live production environment, the
TOUR has modernized operations and scaled production capabilities including:

e Al-driven shot-by-shot commentary to provide real-time analysis in TOURCAST of every shot by
every player -- 30,000 plus shots per tournament.

e Automated story generation that creates personalized content at scale for users of the PGA
TOUR mobile app, enabling event recaps for all 150+ players in a field.

e A new expansion of the TOUR’s scoring system that successfully powered international events
such as the Baycurrent Classic in Japan last season. This infrastructure enabled live testing of an
advanced technology platform, which will expand delivery of TOURCAST to more international
tournaments in 2026.

Starting this week at the Sony Open in Hawaii, fans can expect a new feature within the PGA TOUR
mobile app and website, a favorite players hub, powered by AWS technology. This personalized hub will
allow fans to track their favorite players each week by curating up-to-date information, tournament
week storylines, as well as real-time stats and highlights, ensuring fans always have the most
relevant information on their favorite stars no matter when they check in. For example, a fan
following their favorite player will instantly see his latest round highlights and Al-generated
storylines—all automatically updated and personalized without the fan having to search across
multiple sources.
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AWS technology also supports the PGA TOUR’s World Feed, which formally launched in March 2025 to
deliver unprecedented, exclusive content to professional golf fans across the globe. AWS will use
generative Al-powered commentary to produce graphics and statistics within the live World Feed to
offer fans deeper context to what they see real time in the broadcast, which reaches more than 200
countries and territories.

“We are excited to continue our AWS relationship with this expanded global partnership as we build on
the progress we’ve made to further connect our fans across the globe with our players, events and
content,” said Dan Glod, Executive Vice President, Corporate Partnerships at the PGA TOUR. “AWS
shares our vision for reimagining how the game and its supporting content is developed and delivered to
fans around the world, and we are eager to build on that transformation with their support of PGA
TOUR Studios and the World Feed.”

Originating from the TOUR’s newly opened content facility, PGA TOUR Studios, the World Feed is
produced and curated exclusively for international media partners and their viewers, with weekly on-
site commentators, a customized graphics package and up to six dedicated cameras at FedExCup events
focused on international players. Demonstrating a commitment to global audiences, the live telecast is
the first step toward producing localized live feeds and a major step toward enhancing the international
fan experience.

"The PGA TOUR continues to push the boundaries of how Al can enhance sports experiences for fans,
players and broadcasters,” said Kristin Shaff, Global Director of Strategic Partnerships at AWS. “By
expanding our partnership, we’re enabling the TOUR to deliver new features at a global scale. Whether
a fan is watching on-site at the Sony Open in Hawaii or on TV around the world, the future of sports
content is personalized and we’re proud to help the PGA TOUR lead the way.”

The PGA TOUR and AWS began their official partnership in 2021, when AWS was named the Official
Cloud Provider of the PGA TOUR and PGA TOUR Champions, as well as the Official Artificial Intelligence,
Machine Learning and Deep Learning Cloud Provider. The expanded partnership demonstrates both
organizations' commitment to creating more immersive, personalized, and accessible golf experiences
for fans worldwide. As part of the partnership, AWS also becomes a sponsor of the PGA TOUR’s app,
website and World Feed.

In 2025, the DP World Tour also named AWS as its Official Cloud Provider. Together with the PGA
TOUR’s long-standing partnership with AWS, this highlights AWS’s deep, long-term commitment to
supporting golf at every level worldwide.
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About PGA TOUR
By showcasing golf’s greatest players, the PGA TOUR engages, inspires and positively impacts our fans,
partners and communities worldwide.

The PGA TOUR, headquartered in Ponte Vedra Beach, Florida, co-sanctions events on the PGA TOUR,
PGA TOUR Champions, Korn Ferry Tour, PGA TOUR Americas and administers PGA TOUR Q-School
presented by Korn Ferry and PGA TOUR University. PGA TOUR members represent the world’s best
players, hailing from 28 countries and territories. Showcasing the biggest moments in the sport with
history and legacy on the line, the PGA TOUR operates PGA TOUR Studios—a state-of-the-art production



studio redefining golf content for fans worldwide—and has long-term domestic distribution partnerships
for broadcast coverage on CBS, NBC and Golf Channel, with video streaming service on ESPN+ and
additional coverage on multiple Free Ad-Supported Television (FAST) channels. Internationally, the PGA
TOUR Studios-produced World Feed is available across 200+ countries and territories in 30 languages via
39 broadcast and digital partners. To date, events across all Tours have generated more than $4 billion
in charitable giving. Fans can follow the PGA TOUR at PGATOUR.COM, on the app and in multiple
languages across their favorite social media pages.

About Amazon Web Services

Amazon Web Services (AWS) is guided by customer obsession, pace of innovation, commitment to
operational excellence, and long-term thinking. By democratizing technology for nearly two decades and
making cloud computing and generative Al accessible to organizations of every size and industry, AWS
has built one of the fastest-growing enterprise technology businesses in history. Millions of customers
trust AWS to accelerate innovation, transform their businesses, and shape the future. With the most
comprehensive Al capabilities and global infrastructure footprint, AWS empowers builders to turn big
ideas into reality. Learn more at aws.amazon.com and follow @AWSNewsroom.



