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· LAKE COURSE, HOLE-BY-HOLE ·

HOLE 1 (ORIGINALLY HOLE 10)

Hole No. 1 is one of the most difficult holes on the course. Tee shots need to find the fairway because 

the elevated green is difficult to hit. Take extra club on the approach shot as the fairway bunker fronting 

the green gives a false sense of the true yardage.

HOLE 2 (ORIGINALLY HOLE 11)

Conservative play is generally rewarded with a lower score on the par-4 second hole. This multi-level fair-

way slopes away from the tees and will add yardage to tee shots. Second shots are slightly uphill and into 

the prevailing wind. This green slopes from back to front.

HOLE 3 (ORIGINALLY HOLE 12)

Take out the camera on this long, beautiful par-4. Lake Saugahatchee frames the entire left side of the 

hole. Aim all shots slightly to the right of where you think they should be played.

HOLE 4 (ORIGINALLY HOLE 13)

The fourth hole is a difficult par-4 that plays uphill and into the prevailing wind. The fairway drops off 

sharply to the right. Attempt to keep your ball in play, avoiding the fairway bunker. Take extra club on 

your approach shot.

HOLE 5 (ORIGINALLY HOLE 14)

Take a chance off the tee on the par-5 fifth hole and you will either be rewarded or penalized. This small 

green may be difficult to hit, but it does offer you the chance to one putt.

HOLE 6 (ORIGINALLY HOLE 15)

The par-3 sixth hole is the signature hole at Grand National. The island green and swirling winds make 

this a difficult tee shot. Check the yardage, select your club, then trust the shot.

HOLE 7 (ORIGINALLY HOLE 16)

Hole No. 7 is nothing fancy; just a fun, short par-4. Placement of the tee shot take priority over length. 

Approach shots need to avoid the marshy inlet fronting the green.

HOLE 8 (ORIGINALLY HOLE 17)

The green on the par-3 eigth hole has lots of movement. Shots landing on the putting surface will roll to 

the left. Try to stay right of the flagstick.

HOLE 9

The elevated green on the uphill, par-4 ninth hole is hidden from the fairway. If your tee shot finds the 

fairway bunkers left, you will have difficulty reaching the green on your second shot. Keep approach shots 

short of the flagstick.
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· LAKE COURSE, HOLE-BY-HOLE (CONTINUED) ·

HOLE 10 (ORIGINALLY HOLE 1)

On this fabulous hole, play your tee shot short or right of the fairway bunker. Your approach shot requires 

proper club selection to avoid the hazards short right and left as well as to reach the correct location on 

this large green.

HOLE 11 (ORIGINALLY HOLE 2)

Check the wind on the par-4 eleventh hole; there is plenty of air movement with water left and around the 

back of this green. Tee shots need to avoid the fairway bunkers right and lake to the left. The approach 

shot to this semi-peninsula green requires just the right touch.

HOLE 12 (ORIGINALLY HOLE 3)

Lake Saugahatchee awaits shots hit short or left on the par-3 twelfth hole. The pot bunker and swale to 

the right of the green are not much better. Good luck on this picturesque par-3.

HOLE 13 (ORIGINALLY HOLE 4)

Hole No. 13 is a par-5 that provides an opportunity to make up a shot or two. Take extra club for uphill 

approach shots inside 225 yards. The undulating putting surface requires a delicate touch.

HOLE 14 (ORIGINALLY HOLE 5)

Do not lose focus while taking in the beautiful view on the elevated tees at the par-4 fourteenth hole. 

Three cross bunkers force you to deal with many tee shot options. Proper club selection is a must on the 

approach shot to a multi-tiered green.

HOLE 15 (ORIGINALLY HOLE 6)

Hole No. 15 is a short par-4 with many challenges. Tee shots need to stay left of the fairway bunker and 

short of a hidden lake straight away. The green is a double green shared with Hole No. 10 and is very 

deep.

HOLE 16 (ORIGINALLY HOLE 7)

Placement of each shot will determine your score on the par-5 sixteenth hole. Strategically placed bun-

kers and the lake will collect errant shots. Three plateaus on this green will test your putting skills.

HOLE 17 (ORIGINALLY HOLE 8)

There is no let up on the par-3 seventeenth hole. The green is not easy to hit, especially if your tee shot 

is from the back tees. Be aware the front of the green is considerably lower than the rest of the putting 

surface.

HOLE 18

Tee shots need to find the fairway on the closing hole. A collection area left of the green is a safe spot for 

your approach shot. Several ridges running through the green will make your final putts a challenge.
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Hole	 Par	 Yardage	 Location 

1	 4  	 434	

2	 4	 445	

3	 4	 493	

4	 4	 470	

5	 5	 555	

6	 3	 193	 Will use Multiple Tees

7	 4	 358	

8	 3	 214	 Will use Multiple Tees 

9	 4	 432	

Out	 35	 3594

10	 4	 394	

11	 4	 434	

12	 3	 197	 Will use Multiple Tees

13	 5	 536	

14	 4	 435	

15	 4	 442	

16	 5	 581	

17	 3	 213	 Will use Multiple Tees

18	 4	 476	  

In	 36	 3708

Total	 71	 7302

· WHITE LINE YARDAGE ·
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MONDAY, JULY 13, 2015

  7:00 AM 	 PGA TOUR Practice Rounds ∙ Lake Course

  1:00 PM  	 Qualifier Round ∙ Lake Course

TUESDAY, JULY 14, 2015

  7:00 AM	 PGA TOUR Practice Rounds ∙ Lake Course

10:00 AM	 Alabama Power Junior Clinic ∙ Driving Range 

  6:30 PM	 Pro-am Pairings Party ∙ Opelika Marriott Hotel	

WEDNESDAY, JULY 15, 2015

  6:50 AM-8:50 AM	 Pro-Am—Morning Tee Times ∙ Lake Course  

12:00 PM-2:00 PM	 Pro-Am—Afternoon Tee Times ∙ Lake Course

THURSDAY, JULY 16, 2015

  7:00 AM	 First Round Begins*

  3:00 AM-6:00 PM	 Live Coverage on the Golf Channel 

	

FRIDAY, JULY 17, 2015

  7:00 AM	 Second Round Begins*

  3:00 PM-6:00 PM	 Live Coverage on the Golf Channel 

SATURDAY, JULY 18, 2015

  7:00 AM	 Third Round Begins*

  9:00 AM	 Saturday Pro-Am ∙ Links Course 

  3:00 PM-6:00 PM	 Live Coverage on the Golf Channel 

  6:00 PM-7:00 PM	 Volunteer Appreciation Party ∙ Clubhouse Veranda 

SUNDAY, JULY 19, 2015               

  7:00 AM	 Final Round Begins*

  3:00 PM-6:00 PM	 Live Coverage on the Golf Channel 

  6:00 PM	 Awards ceremony immediately following play	

*APPROXIMATE START TIME

All Times are Central and Subject to Change

· SCHEDULE OF EVENTS ·
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EVENT STAFF
Jonathan Romeo	 Tournament Director
John Marovich                                        Global Golf Management
Selina Maddox	 Volunteer Coordinator
Mike Goggin	 Director of Operations
Barbara Thomas	 Sr. VP of Advertising and Marketing
Bill Lang	 Media Relations
Amy Goodrich	 Media Relations
John Cannon	 President, Sunbelt Golf Corporation
Scott Gomberg	 Director of Golf, Grand National
James Bishop	 Head Golf Professional, Grand National
Jeff Oelmann	 Director of Golf Course Maintenance, Grand National
Patrick Pierce	 Superintendent, Grand National
Jonathan Hoomes	 Website/Photography
Ashelynn F. Smith	 Merchandise
Bonnie Gaines	 Pro-Am/Merchandise
Ty Lilley	 Operations
Mike Harmon	 Global Golf Management 
Michael Kelly	 Operations
Will Truax	 Operations
Randy Etheridge	 IT
James Hatcher	 IT

 
MEDIA CONTACTS

ROBERT TRENT JONES GOLF TRAIL AT GRAND NATIONAL
Bill Lang 	 Phone: 205.965.9574 
Public Relations	 Email: bill.lang@pchresorts.com

Barbara Thomas 	 Phone: 205.298.7360 
Sr. VP of Advertising and Marketing	 Email: bthomas@rtjgolf.com

Amy Goodrich 	 Phone: 865.385.1067 

Social Media and Public Relations	 Email: amy.goodrich@pchresorts.com 

PGA TOUR 
Mark Stevens 	 Phone: 904.861.5112
Media Official	 Email: markstevens@pgatourhq.com

Doug Milne 	 Phone: 904.614.0657 

Media Official	 Email: dougmilne@pgatourhq.com

· TOURNAMENT DIRECTORY ·
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CONNECTIONS WITH GOLF
Barbasol has a long-standing connection with golf that dates back to the 1920s and 30s, when advertising campaigns 
featured product endorsements from celebrated PGA Tour golfers Johnny Farrell and Craig Wood. Today, Barbasol is 
proud to sponsor the 2015 Barbasol Championship and has wide-reaching involvement across several levels of the sport. 
The brand sponsors talented professional golfers among the PGA TOUR, WEB.com Tour and Champions Tour, and 
supports collegiate golf by presenting the Jack Nicklaus Player of the Year Award. 

2015 Barbasol sponsored professional golfers include Ryan Armour, Chad Campbell, Ben Curtis, Chris DiMarco, Kyle 
Reifers, Brian Stuard, Robert Streb, Bronson Burgoon, Joel Dahmen, Martin Piller, Russ Cochran, Neal Lancaster, and 
Loren Roberts.

NOTABLE BARBASOL CHAMPIONSHIP SPONSOR EXEMPTIONS
This year Barbasol provided two exemptions to exemplary players. The first exemption was given to the winner of The Big 
Break, the Golf Channel’s reality television program, which awards young professional golfers exemptions into specific tour 
events. Richy Werenski, a Web.com Tour member, won this year’s exemption into the Barbasol Championship. The other 
exemption was given to the Division I Jack Nicklaus Player of the Year Award, Maverick McNealy. Maverick is currently 
ranked as the number two amateur in the world.

ABOUT US
Barbasol, America’s #1 men’s shaving cream brand was introduced as the first “brushless” tube of shaving cream in 
1919. Currently offered in seven varieties, Original, Soothing Aloe, Pacific Rush, Sensitive Skin, Skin Conditioner, Arctic 
Chill and Mountain Blast, Barbasol is available at mass merchandise stores, drug stores and supermarkets across the 
country.  

Barbasol continues to be made in America and is owned by Dublin, Ohio-based Perio Inc.
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OTHER 2015 MAJOR MARKETING INITIATIVES 
In addition to Barbasol’s significant involvement in golf, 2015 marketing initiatives include a major marketing partnership 
with Universal Pictures to support the record-breaking release of Jurassic World and jersey sponsorship of Major League 
Soccer Team Columbus Crew SC. The brand also has strategic sports partnerships with IMG College and the Professional 
Bowling Association. Furthermore, beginning this summer, Barbasol Shaving Cream packaging will feature rust-proof 
aluminum bottoms. These rust-proof aluminum bottoms represent the first such offering in this diameter of shaving cream 
can and will greatly enhance the consumer experience.

For more information about Barbasol, visit barbasol.com



· FedExCup INFORMATION ·
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OVERVIEW

The PGA TOUR entered a new era in 2007 with the introduction of the FedExCup, a season-long points 
competition offering $35 million in bonus money and culminating with the PGA TOUR’s first-ever Playoff 
system. In 2014-15, the four Playoffs events will offer $32 million in prize money, meaning a total of $67 
million is on the line over the four weeks of FedExCup Playoff competition.

Over the span of 43 weeks of competition, players vie to become the FedExCup Champion, which 
distinguishes the one player who not only performs well during the 39-week PGA TOUR Season, but also 
excels through the pressure of the four-event FedExCup Playoffs. Tiger Woods won the inaugural FedExCup 
in 2007 and its $10-million top prize and won again in 2009. Others to hoist the FedExCup trophy include 
Vijay Singh (2008), Jim Furyk (2010), Bill Haas (2011), Brandt Snedeker (2012), Henrik Stenson (2013) 
and Billy Horschel (2014).

During the PGA TOUR Season, TOUR members earn points based on their finish, with a strong emphasis placed 
on winning and high finishes. Once the PGA TOUR Season concludes, the top-125 players advance to the 
Playoffs, a series of four $8-million tournaments offering quintuple points relative to PGA TOUR Season events.

The Playoffs feature a progressive cut, beginning with The Barclays in New Jersey (125 players), continuing 
with the Deutsche Bank Championship outside Boston (100 players) and the BMW Championship outside 
Chicago (70 players). A reset takes place, seeding the top-30 players for the culminating TOUR Championship 
by Coca-Cola in Atlanta, where the FedExCup Champion is crowned.

PGA TOUR SEASON

The 2014-15 PGA TOUR Season consists of 43 events in 39 weeks beginning in early October of 2014 with 
the Frys.com Open and ending in mid-August of 2015 at the Wyndham Championship. Points are awarded 
at four levels:

•	 Official PGA TOUR events played during the PGA TOUR Season each award 500 FedExCup points to 
the winner.

•	 The Masters Tournament, THE PLAYERS Championship, U.S. Open, The Open Championship and 
the PGA Championship award 600 FedExCup points to the winner.

•	 World Golf Championships events award 550 FedExCup points to the winner.

•	 Additional events (played the same week as other tournaments) award 300 FedExCup points to the 
winner.

The PGA TOUR Season points standings carry over to the FedExCup Playoffs for the FedExCup.

ABOUT FedEx CORP.

FedEx Corporation provides customers and businesses worldwide with a broad portfolio of transportation, 
e-commerce and business services. With annual revenues of $45 billion, the company offers integrated 
business applications through operating companies competing collectively and managed collaboratively, 
under the respected FedEx brand. Consistently ranked among the world’s most admired and trusted 
employers, FedEx inspires its more than 300,000 team members to remain “absolutely, positively” focused 
on safety, the highest ethical and professional standards and the needs of their customers and communities. 



· FedExCup INFORMATION (CONTINUED) ·
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58TH

59TH

60TH
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62ND

63RD

64TH

65TH

66TH

67TH

68TH

69TH

70TH

$630,000 

$378,000

$238,000

$168,000

$140,000

$126,000

$117,250

$108,500

$101,500

$94,500

$87,500

$80,500

$73,500

$66,500

$63,000

$59,500

$56,000

$52,500

$49,000

$45,500

$42,000

$39,200

$36,400

$33,600

$30,800

$28,000

$26,950

$25,900

$24,850

$23,800

$22,750

$21,700

$20,650

$19,775

$18,900

$18,025

$17,150

$16,450

$15,750

$15,050

$14,350

$13,650

$12,950

$12,250

$11,550

$10,850

$10,150

$9,590

$9,100

$8,820

$8,610

$8,400

$8,260

$8,120

$8,050

$7,980

$7,910

$7,840

$7,770

$7,700

$7,630 

$7,560

$7,490

$7,420

$7,350 

$7,280

$7,210

$7,140

$7,070 

$7,000

The 2015 purse is $3,500,000. This year's winner will take home a check totalling $630,000.  

The prize money is distributed as follows:

· 2015 BARBASOL CHAMPIONSHIP PRIZE MONEY DISTRIBUTION ·
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In the late 1980's, two very important things were on the mind of Dr. David Bronner, CEO of the Retirement 

Systems of Alabama. First, how to effectively diversify the assets of the state's pension fund; and secondly, 

how to help the state of Alabama. His philosophy was this: "The stronger the Retirement Systems of 

Alabama can make Alabama, the stronger the Retirement Systems will be." With that in mind, and 

borrowing a page from the movie script, "Field of Dreams," Bronner decided to "build-it-and-they-will-come" 

-- not to a baseball diamond in a corn field, but to a dazzling collection of public golf courses in the great 

state of Alabama. 

Bronner's idea was to use a hot (but clean-burning) vehicle like golf to boost tourism, attract retirees, 

and spur economic growth within the state. His vision was on a grand scale -- big, really big. "I don't do 

windows and I don't do just 18's." You see, Dr. Bronner wasn't looking to build just an 18 hole public golf 

course, he wanted to build spectacular sites throughout the entire state, and all at one time! The Trail now 

has 26 courses at 11 different sites and offers 468 holes of great golf.

When you're looking for someone to design 18 golf courses, start at the top. Enter legendary architect 

Robert Trent Jones, Sr., arguably the premier golf course architect in the world. In his unparalleled career 

Jones had designed more than 500 golf courses around the world, many of which are listed among Golf 

Digest's "America's 100 Greatest Golf Courses." Jones jumped at the chance and emerged from semi-

retirement to tackle the project.

One of the unique aspects of the Trail are the tee locations. The tee markers on the Trail are pegged 

to ability level, not age or gender. The courses were designed to measure as short as 4,700 yards and as 

long as about 8,191 yards from the tournament tees. The courses offer a tremendous amount of flexibility. 

As one Director of Golf put it, "The Robert Trent Jones Golf Trail is an incredible golfing experience for 

everyone. The courses will challenge the best golfers in the world, yet at the same time allow an enjoyable 

outing for the casual to beginning golfer."

Dr. Bronner's philosophy from the very beginning was to build the finest collection of public golf courses 

in the world, and run them as a successful business investment. Indeed, the Robert Trent Jones Golf Trail 

is a dream come true for the people of Alabama and for golfers all over the world. There is no venue in the 

world where such a golfing experience is possible. 

· ROBERT TRENT JONES GOLF TRAIL ·
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· RTJ GOLF TRAIL OPENING DATES  
AND RECENT RENOVATIONS ·

Hampton Cove—1992  Huntsville, AL (River Course renovated Sept. 1, 2011)

Oxmoor Valley—1992  Birmingham, AL 

Grand National—1992  Opelika, AL (Lake Course renovated Sept. 1, 2011)

Magnolia Grove—1992  Mobile, AL (Short Course renovated Aug. 15, 2011)

Cambrian Ridge—1993  Greenville, AL

Silver Lakes—1993  Anniston/Gadsden, AL – (Renovated Sept. 23, 2011) 

Highland Oaks—1993  Dothan, AL (Highlands Course renovated Sept. 1, 2011)

Capitol Hill—1999  Prattville, AL (Senator Course renovated Sept. 11, 2011)

Lakewood—Redone 2004  Point Clear, AL

The Shoals—2004  Muscle Shoals, AL

Ross Bridge—2005  Hoover, AL
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Both the Links Course and the Lake Course were in the top 10 of Golf Digest’s list of “America’s Top 50 

Affordable Courses” and all three courses at Grand National are listed among the nations 40 Super Value 

courses by Golf Digest’s “Places to Play.” Grand National, by all reports, was the single greatest site for a 

golf complex Robert Trent Jones, Sr. had ever seen. Host site for the PGA Barbasol Championship, Grand 

National is built on 600-acre Lake Saugahatchee with 32 of the 54 holes draped along its filigreed shores.

The cornerstone of the complex is the Links Course, which is without a single weakness. The par four 18th 

is without a doubt the strongest finishing hole on the Trail. The drive must carry a corner of the lake, while 

the approach is played to a shallow pedestal green shored up by boulders. With 12 holes hugging the shore, 

Grand National’s Lake Course is every bit as scenic as the Links. Not only is the quartet of par threes on the 

Lake Course as good as any in the nation, the 230-yard island green 15th may be the single prettiest hole 

on the Trail. The Short Course, while overshadowed by the two main tracts, is a thing of beauty, with more 

than half the holes touching the lake. This 18-hole course of one-shotters might be the finest anywhere in 

the country.

National Village, a golfing community on the Trail, is adjacent to these courses and the Marriott Hotel. 

· GRAND NATIONAL ·
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3000 ROBERT TRENT JONES TRAIL · OPELIKA, AL 36801 · 334.749.9042


