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1992 BEN HOGAN TOUR SCHEDULE

DATE TOURNAMENT - PURSE LOCATION
FEB 14-16  Ben Hogan (Desert Hills GC) 1245 Desert Hills Drive
Yuma Open Yuma, AZ 85364 602-344-4653
($125,000)
28-1 Ben Hogan South (North Shore GC) 801 Broadway
Texas Open Portland, TX 78374 512-643-1546
($125,000)
MAR 6-8 Ben Hogan (Le Triomphe CC) 100 Club Boulevard
Louisiana Open Broussard, LA 70518 318-856-9005
($125,000)
13-15  Ben Hogan (Lake City CC) Rt. 113, Box 436
Lake City Classic Lake City, FL 32055 904-752-0721
(§125,000)
20-22  Ben Hogan Panama (Hombre GC) 120 Coyote Pass
City Beach Classic Panama City Bch., FL 32407 904-234-3673
($125,000)
27-29  Ben Hogan Mississippi  (Windance G&CC) P.0. Box 2278
Gulf Coast Classic Gulfport, MS 39505 601-832-4871
($125,000)
APR 2-5 Ben Hogan (Marcus Pointe GC) P.0. Box 17788
Pensacola Open Pensacola, FL 32522 904-484-9770
($125,000)
17-19  Ben Hogan (Southern Trace CC) 200 Southern Trace Pkwy
Shreveport Open Shreveport, LA 71106 318-798-8301
($150,000)
24-26  Ben Hogan (River North CC) 1 River North Blvd.
Macon Open Macon, GA 31209 912-743-1495
($125,000)
30-3 Ben Hogan South (CC of South Carolina) P.0. Box 31
Carolina Classic Florence, SC 29503 B803-669-0920
($150,000)
MAY 8-10 Ben Hogan Greater (Verdae Greens GC) 650 Verdae Blvd.
Greenville Classic Greenville, SC 29606 803-676-1500
($150,000)
15-17  Ben Hp?an (Willow Creek GC) 12003 Kington Pike
Knoxville Open Knoxville, TN 37939 615-675-0100
($150,000)
JUN 4-7 Ben Hogan (Quicksilver GC) 2000 Quicksilver Rd.
Quicksilver Open Midway, PA 15060 412-796-1594
($250,000)
12-14  Ben Hogan (Quail Hollow Resort) 11080 Concord-Hambden Rd.
Cleveland Open Concord, OH 44077 216-352-6201
($250,000)



TOUR SCHEDULE continued

DATE TOURNAMENT - PURSE LOCATION
JUN 19-21 Ben Hogan k\r‘ale GC) 200 Conrad Drive
Gonneclicut Open ew Haven, CT 06515 203-432-0895
($125,000)
26-28  Ben Hogan New ghe Woodlands Club) 39 Woods Road
England Classic almouth, ME 04105  207-781-3104
($125,000)
JUL 10-12  Ben Hogan ’@Brookwoocf GC(,’ 10304 Bluffton Rd.
Fort Wa%ne Open t. Wayne, IN 46819  219-747-3136
($125,000)
17-19  Ben Hogan Dakota BDakota Dunes CC) 960 South Dakota Dunes Blvd.
Dunes gen akota Dunes, SD 57049 605-232-3000
($150,000)
24-26  Ben Hogan éFinkb‘me GC) Univ.of lowa, Carver-Hawkeye
Hawkeye Open ports Arena, lowa City, A 52242 319-335-9556
($125,000)
31-2 Ben Hogan Greater gHighIand Springs CC& 5000 Highland Springs Blvd.
Ozarks Jlen pringfield, MO 65809 417-886-0408
($150,000)
AUG 7-9 Ben Hogan Wichita (Reflection Ridge GC) 7700 Reflection Road
Charity Classic Wichita, KS 67205 316-721-GOLF
($125,000)
14-16  Ben Hogan ngexarkana CC) #1 Country Club Lane
Texarkana Open exarkana, AR 75502 501-774-9531
($150,000)
21-23  Ben Hogan EGC of Oklahoma) P.0. Box 205
Tulsa Jlen roken Arrow, OK 74013 918-486-6575
($150,000)
28-30  Ben Hogan ghe Club at Mission Dorado) #1 Mission Blvd.
Permian Basin Open dessa, TX 79765 915-563-0980
($150,000)
SEP 11-13  Ben Hogan lElr\neaclc:w Springs CC) 700 Country Club Place
Tri-Cities Open ichland, WA 99352 509-627-2234
($125,000)
18-20  Ben Hogan Hillcrest CC% 4610 Hillcrest Drive
Boise t}mn oise, ID 83705 208-343-5425
($150,000)
25-27  Ben Hogan Riverside CC) 2710 North University Ave.
Utah Classic rovo, UT 84604 801-374-1347
($125,000)
0CT 24 Ben Hogan (Windsor GC) Shiloh Road & Skylane Blvd.
Sonoma County Open  Windsor, CA 95492 707-838-7688
($125,000)
9-11 Ben Hogan gSeven Oaks GC) 2201 OId River Road
Bakersfield Open akersfield, CA 93311 805-665-4653
($150,000)
16-18  Ben Hogan &Ft. Washington CC) 10272 N. Millbrook
Fresno Upen resno, CA 93710 209-434-1702
($150,000



THE HISTORY OF THE BEN HOGAN TOUR

In 1990, the Ben Hogan Tour made its debut and exceeded even the most optimistic of
projections. The tour gave over 130 deserving players an opportunity to play each week while
bringing professional tournament golf to 30 new markets in the United Sta‘es. The new tour
hoped to provide a proving ground for young players and it did just that with 27 competitors from
the inaugural season earning 1991 PGA TOUR playing privileges. Additonally, and most
remarkably, the Ben Hogan Tour generated $968,002 in charitable revenues during its first
season.

No golf organization had launched a full-blown tour operation with 30 tournamentsina single
year. And so skepticism surrounded the newest 1990 addition to the PGA TOUR family.
Questions were raised about expected attendance, volunteers, media coverage, and sponsor-
ship levels. However, the Ben Hogan Tour posted impressive numbers in all phases of
tournament operations.

The rapid growth, success, interest and enthusiasm of the first two seasons vastly exceeded
everyone's expectations. In fact, the 30 local communities embraced the tournaments in a way
that fully justified the decision to create a new tour.

“We were elated to bring about these much needed playing opportunities,” said PGA TOUR
Commissioner Deane Beman, “and we are fortunate to have a partner with the stature of the Ben
Hogan Company involved. Ben Hogan is known for his uncompromising pursuit of excellence
and we applied his standards to our new tour.”

The Ben Hogan Company's support of the new tour represented the first major addition to
professional golf since the founding of the Senior PGA TOUR a decade earlier. According to Ben
Hogan, Chairman of the Board of the Ben Hogan Company and winner of 6 professional golf
tournaments, the tour has been a positive experience.

“We were delighted to be part of this exciting concept that so directly af‘ects the future of
golf,” Hogan said. “If the Ben Hogan Tour or something like it had been around when | was
starting out, it's where you would have found me."

Acollective effort of the PGA TOUR, the Ben Hogan Company, local civic crganizations, and
the PGA of America and its Sections, the Ben Hogan Tour seeks to discover those players who
may have gone unnoticed for lack of financial support or competitive opportunities.  Players
have an opportunity to hone their skills, compete on a variety of golf courses under different
conditions and learn to adjust to life on a competitive tour.

The stars of the inaugural Ben Hogan Tour quickly made themselves krown on the 1991
PGA TOUR. Jeff Maggert, Scott Gump, Mike Springer, Ed Humenik, and 3art Bryant were
familiar names on leaderboards all season. However, the biggestimpact was made by John Daly
who won the 73rd PGA Championship and finished 17th on the Official PGA TOUR Money List
with $575,783. With his long booming drives, an exact iron game, and a smooth putting stroke,
the 25-year old rookie became the first Ben Hogan Tour product to win an event on the PGA
TOUR.

“I expected to be successful, but | never thought that | would win a major championship my
first season, Daly said. “From my perspective, the Ben Hogan Tour prepared e to step onto the
PGA TOUR and be competitive right away,” he explained. “Adjusting to life as a professional
golfer on the Ben Hogan Tour made the transition to the PGA TOUR easier for me than it might
otherwise have been.”

The most consistent player on the 1991 Ben Hogan Tour was Tom Lehman. In addition to
posting three wins, he capped off a record-breaking season by being voted as the “Ben Hogan
Tour Player of the Year.”

With the success that Hogan Tour alumni have enjoyed, expectations are high that this
year's graduating class will also have an impact on the Regular PGA TOUR.

Crossing the United States and staging events in all regions of the country, the Ben Hogan
Tour promises to be even more entertaining and successful in its third year.
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Independent Director
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Player Director
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Player Director
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PGA Director
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Independent Director

THE TOURNAMENT
POLICY BOARD

The Tournament Policy Board establishes
goals and policies for the operation of the PGA
TOUR. The 10-member Board is composed of
the following:

Four Player Directors elected by the PGA
TOUR membership. A Player Director also serves
as Vice President of the PGA of America.

Three Independent Directors, representing
the public interest. One serves as Chairman of
the Board.

Three PGA Directors, who are national
officers of the PGA of America.

A Players Advisory Council consults with the
Policy Board.

The Policy Board appoints the Commissioner
as chief executive and administrative officer of the
PGA TOUR. The Tournament S:aff, serving under
the Commissioner, conducts tournament play.

Hugh F. Culverhouse
Tampa FL
Independent Director

Peter Jacobsen
Portand, OF
Player Director

Pat McGowan
Southern Pines, NC
Player Director

Richard N. Smith
Cherry Hill, NJ
PGA Directo”

Gary Schaal
Surfside Beacl, SC
PGA Director



ABOUT THE COMMISSIONER

Deane R. Beman

Born: April 22, 1938
Birthplace: Washington, DC
Family: Wife, Judy; five children

Entering his 19th year as Commissioner of the PGA
TOUR, since succeeding Joseph C. Dey, Jr., on March 1,
1974, Deane R. Beman has overseen the most explosive
period of growth in the TOUR's history.

During the Beman administration, the "business side”
of the PGA TOUR has shown dramatic growth and now
includes many heretofore uncharted paths, each designed
to help encourage continued prosperity and to ensure the
future of the game. :

PGA TOUR Investments, Inc., created 11 years ago,
has already grown to include 15 Tournament Players
Clubs nationally with more clubs in the planning stage
across the United States. 1989 saw the unveiling of TPC
International with a Players Club in Japan. December,
1986 saw the opening of the first “Family Golf Center" in Clearwater, Florida, a network that has grown
to include another Family Golf Center at the Golf Club of Jacksonville, a municipal course operated by
the PGA TOUR for the city of Jacksonville. In addition to providing tournament state-of-the-art facilities,
Tournament Players Clubs have been instrumental in the growth of the PGA TOUR assets, which have
climbed from $730,000 to more than $175 million during the Beman era.

The marketing arm of the PGA TOUR continues to make steady progress in its quest to open new
opportunities in golf for commercial sponsors and the TOUR's members. Long-term programs with Coca-
Cola and IBM, to be initiated in 1992, are the latest in a long line of marketing efforts designed to infuse
for the combined benefit of players, sponsors and charities.

This past year also saw the birth of PGA TOUR Partners, whose mission is to enhance the golf
experience for serious fans by giving them a unique, inside look at the PGA TOUR, and providing
charitable support to worthy non-profit organizations. In less than a year the Partners program now
includes over 37,000 members.

PGA TOUR Productions, created in 1985, is the TOUR's first-ever in-house TV/audio visual
production entity. Created to produce tournament highlight video films, vignettes, commercials, specialty
pieces and the acclaimed “Inside the PGA TOUR," a weekly half-hour show airing on ESPN, Productions
added “Inside the SENIOR PGA TOUR" in 1991. “Inside the PGA TOUR" was nominated for an ACE
Award honoring cable television's best for the second consecutive year.

Other important innovations introduced during the Beman administration include a professional
Agronomy department, PGA TOUR Stats Program, Electronic scoreboards, “Official Golf Destinations”
and establishment of mobile fitness training centers, sponsored by Centinela, on both TOUR's.
Competitively, the Beman era has witnessed the birth of the Senior PGA TOUR which started with two
events in 1980 and has grown to its present 43 events. The Ben Hogan Tour, born in 1990, has been a
success by all measures and has provided aspiring professionals with TOUR-like competition as a
stepping stone to the PGA TOUR. In all, over 120 tournaments are on the combined Tours, and total prize
money has increased from $8.2 million in 1974 to over $84 million for the 1992 season.

The player Retirement Plan was instituted in 1983 to help provide PGA TOUR members with a stable
source of income upon retirement from tournament competition by virtue of their performance on the
TOUR. Atthe time, establishment of the Plan was viewed as a significant step towards bringing the TOUR
closer to the ranks of other “major” sports with respect to player benefits. The Plan has already contributed
over $13 million towards the future benefit of active player participants.

Charity has easily been the TOUR's leading money winner during the Beman era. Surpassing the
$19 million mark for the third straight year in 1991,the American Golf Sponsors and the PGA TOUR have
donated over $115 million during the past six TOUR seasons alone. Combined total of all three tours is
expected to top the $25 million mark this year.

During his active years as a player, Beman established an enviable slate of accomplishments,
compiling one of the great amateur records of all-time. He won the USGA Amateur title in 1960 and 1963,
and the British Amateur Championship in 1959. Beman was a member of four Walker Cup teams, four
World Amateur Cup teams and three U.S. America's Cup Squads.

In 1967, at the age of 29, he left a prosperous insurance brokerage firm in Bethesda, MD, to join
the PGA TOUR as a full-time player. During his 6-year professional career, won the 1969 Texas Open,
1970 Greater Milwaukee Open, 1972 Quad Cities Open and the 1973 Shrine-Robinson Classic before
hanging up his spikes to become the Commissioner in 1974,
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William Ben Hogan

Born: 1912

Birthplace: Dublin, TX

Career: Winner of 69 professional tournaments,
including 63 PGA TOUR avents.

Superb shotmaker, excellent ball-striker, wonderful
craftsman, all of these describe one of the bast golfers of all
time, Ben Hogan.

ForHogan, golf was more than justagame. He wanted
to be the golfer's golfer, a feat that he accomplished many
times over. Dominating the sport during the 1940's and
1950's, Ben Hogan was one of the best ever.

Starting as a caddie in 1924, with the lik2s of other soon
to be famous professionals Ralph Guldahl and Byron Nelson,
Hogan has never been more than a couple of club lengths
away from the game that so captured him. For 65 cents around, Hogan began his steps towards greatness.

His competitiveness was honed by driving contests held with other caddies on slow nights at the Glen
Garden Country Club in Fort Worth, TX, where his family had moved to from Dublin. As one of the smaliest
caddies, Hogan initially lost more than his share of these contests, but soon, from sheer will and m.uch extra
practice, he developed into one of the longest hitters among his peers.

Hogan continued to work on his game and eventually turned professional at the early age of 19in
1931. He soon returned to Fort Worth due to lack of funds and playing success. Taking odd jobs, he
continued to work on his game for the next several years, and married school-mate Valerie Fox In 1937,
he decided to try professional golf once again. Although he continued to play somewhat errazically he
managed to win his first tournament in 1938, the Hershey Four-Ball.

Over the next few seasons, Hogan continued to improve and in 1940 won the North and Sovth Open.
From there, he went on to win three more events that year.

Fromthenon, Hogan's name was congsistently atop the leaderboards across the country. Hegan won
50 events from 1940 through 1948. From 1946 through 1948, Hogan won 31 events, including 12 in 1946.
He was the leading money winner five different times during this span: in 1940, 1941, 1942, 1346, and
1948. All this with a two-year leave to serve in the Army Air Corps during World War Il.

While at the height of greatness in 1943, Hogan suffered a near-fatal head-on collision withva bus on
his way back to Fort Worth. As the crash became eminent, Hogan threw himself over his wife t protect
her. His effort to save his wife also helped him avoid the bus’ fatal blow. After 11 months of ntensive
rehabilitation, Hogan returned to the playinc arena at the 1950 Los Angeles Open. He tied for first but lost
inaplayoff. From there he went on to win the 1950 U.S. Open, a win he called, “one of my most charished."

He continued to play and dominate the game of golf, including winning the Masters, the U.3. Opan,
and the British Open in 1953.

It was during this year that Hogan founded the Ben Hogan Company. The company continues to be
one of the finest manufacturers of golf equipment in the world. Under Hogan's personal supervsion, the
Hogan Company has produced handcrafted forged irons; persimmon, metal and graphite woods; and
patented Apex steel and graphite shafts that have become the standard for golf club manufactu-ing. The
company also manufactures and markets golf, sportswear, and accessories.

Hogan continued to play and win golf tournaments throughout the rest of the 1950's, with his last
tournament victory coming at the 1959 Colonial National Invitation, But his interest in the Hogan Gompany
continued to grow as did the company itself. So much so, that by the end of the decade, the company had
expanded to four times its original size.

Through a couple of corporate chang2s, Ben Hogan has preserved his vital role in the company,
instilling in his employees the high standards for which his company has become well known.

Still another legacy that Hogan will leave the game is the Ben Hogan Tour. The Ben Hogan Tour is
aseries of 30 events that is played in areas that do not already host professional golf. Each event featu-es
at least a $100,000 purse for the field of golfers. Perhaps most importantly, the Ben Hogan Toeur gives
young and even proven golfers from all over the world, the chance to play in atournamenttype atmoasphere.
The Ben Hogan Tour gives them a chance fo hone their skills that they have acquired and the chance to
one day play on the PGA TOUR.




PGA TOUR ADMINISTRATORS

TIMOTHY W. FINCHEM

Deputy Commissioner
Chief Operating Officer
PGA TOUR

Tim Finchem is currently Deputy
Commissioner and Chief Operating Of-
ficer for the PGA TOUR with manage-
ment responsibility for all TOUR opera-
tions. He was previously the TOUR's
Vice President for Business Affairs, with
oversight responsibility for the TOUR's
diverse relationships with corporate
sponsors, marketing, promoting and tele-
vision.

Tim came to the TOUR from the
National Strategies and Marketing Group, a Washington, D. C. based consulting and
marketing firm of which he was a co-founder. At NS&MG, Tim represented the
TOUR's legislative interests and consulted on marketing operations for Tournament
Players Clubs.

Prior to co-founding NS&MG in the early 80's, he served at the White House as
Deputy Advisor to the President for Economic Affairs. He is a native of Virginia Beach,
Virginia, a graduate of the University of Richmond, and holds a law degree from the
University of Virginia.

STEVE RANKIN

Vice President-
Tournament Affairs

A part of the PGA TOUR since 1980,
Steve Rankin moved into the position of
Vice President - Tournament Affairs/
Sponsor Relations in 1988. Mostrecently
the Assistant to the Commissioner,
Rankin started with the PGA TOUR as a
Media Official before assuming the post
of Director of Public Relations in 1982.
He moved into the executive Department
in the Winter of 1985. A native of Spring-
field, OH, Rankin holds a bachelor's de-
gree from Northwestern University and a
master's degree from Ohio University. He and his wife, Amy, and their two children
reside in Ponte Vedra, FL.
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Official
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Assistant



PUBLIC RELATIONS AND
COMMUNICATIONS

Tom Place Sid Wilson John Evenson
Director of Director of Director of
Information Public Relations Broadcasting

Dave Lancer Denise Taylor James Cramer
Assistant Director Media Relations In-House
Public Relations Coordinator Publications Editor

Jeff McBride Sam Greenwood
Director of Staff Photographer
Photography
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PGA TOUR MARKETING

3 Y } | L
‘ Gary Stevenson Tod Leiweke Jack White Carol Curry

Executive Vice President Vice President Director of Director Corporate
Marketing Marketing Promotions Hosg:tahgy/Cllent
ervices

Crystal Clarkson Greg Minjack Patti Veale Steve Horner

Corporate Director of Partners Membership Field Manager
Accounts Manager Consumer Marketing Coordinator On-Site Promotions

On-Site Promotions Staff

Chris Murray Matt Delaney Lee Kaplan
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BEN HOGAN COMPANY STAFF

David B. Hueber
Ben Hogan Company
President & CEO

Ray Coleman Frank Mackey
Vice President Director of
Sales & Marketing Tour Operations

Jamie Pipes
TOUR Representative
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1992 BEN HOGAN TOUR
ELIGIBILITY REQUIREMENTS

The standard tournament format for all Ben Hogan Tour events will consist of 54
or 72 holes of official competition (Thursday or Friday through Surday), preceded
by a pro-am and Open Qualifying competition. Thirty tournaments are scheduled
and $2,500 pro-am prize money has been allotted for each event.

An entry fee of $250 per event will be charged to all participants, and a fee of $100
has been established for Open Qualifiers (to be credited against the entry fee for
successful qualifiers).

Field size will vary between 132-138 players, with a cut to the low 50 professionals
and ties following the first 36 holes. Makeup of the starting field will be as follows:

STARTING FIELDS

1. THE NEXT 70 FINISHERS FROM THE PGA TOUR QUALIFYING TOURNAMENT
The first 45 players and ties from the PGA TOUR Qualifying Tournament will
receive their PGA TOUR cards. The next 70 available players, in order of finish, will
occupy exempt positions in the applicable week's Ben Hogan Tour event.

2. PGA NATIONAL OFFICE SELECTIONS
Five members of the PGA selected on a competitive basis by the PGA National
Office and approved by the PGA TOUR.

3. OPEN QUALIFYING

A minimum of 14 low scorers at Open Qualifying for each tournament held in
accordance with applicable Ben Hogan Tour policies and prozedures. Open
Qualifying is normally held on Monday of tournament week and is open to all
amateurs with USGA handicaps of 2 or less and to all professional golfers. If, at the
completion of the field at the commitment deadline (5 p.m. Jacksonville, FL, time
on Friday prior to the tournament), there are fewer than 14 gualifying spots
available, the field shall be expanded in increments of threes in order to provide the
minimum of 14 qualifying spots. Thus, field sizes may be 132, 135 or a maximum
of 138 players.

4. HOST PGA SECTION SELECTIONS

Ten members of the PGA Section in which the event is held selected on a
competitive basis by the host PGA Section, using criteria (such as its official money
or point standings and/or a section qualifying competition) approved by the PGA
TOUR provided that, at the option of such PGA Section, the host PGA Professional
at the site of the applicable Ben Hogan Tour event shall be eligible for the event.

5. ADDITIONAL HOST PGA SECTION SELECTIONS
An aggregate of seven players to be added, in such proportion as shall be
determined by the PGA Section in which the event is held, to the number of players
eligible for the event in categories 2, 3 and/or 4 above.
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6. SPONSOR EXEMPTIONS

On invitation by the sponsor, at his option, a maximum of two (2) eligible players
(including amateurs with USGA handicaps of 2 or less). On invitation of the Ben
Hogan Company, one additional player, provided that such invitation be confirmed
prior to the commitment deadline.

7. TOURNAMENT WINNERS

If not otherwise exempt under the above categories, winners of Ben Hogan Tour
co-sponsored events in the last calendar year or during the current calendar year
(NOTE: tournament winners are exempt for one calendar year following the end of
the calendar year in which they won the event).

8. TOP TEN, OFFICIAL MONEY LIST, PRIOR YEAR
Players finishing 6-10 on the final official Ben Hogan Tour money list from the
previous year).

9. TOP 25 FROM PREVIOUS TOURNAMENT

If not otherwise exempt under the above categories, the top 25 professionals and
those tied for 25th place from each Ben Hogan Tour tournament into the next Ben
Hogan Tour event on a space available basis (i.e. such number as needed to fill
the field). This also applies from the last event of one calendar year to the first event
of the next calendar year.

10. SPECIAL MEMBERS/MEDICAL

If not otherwise exempt under categories 1-9 above, Special Members/Medical, if
any, in order of their position on the previous year's official Ben Hogan Tour money
list.

11. PGA TOUR MEMBERS 40-49 YEARS OLD

It needed to complete the field, PGA TOUR members ages 40 to 50 years old
whose ranking in the PGA TOUR categories of eligibility is no lower than Article
lI.A.1 (e). (Top 50 and ties from Qualifying Tournament.) Such Ben Hogan Tour
exempt status shall be determined according to such ranking.

12. PGA TOUR MEMBERS NOT ELIGIBLE ON PGA TOUR

If needed to complete the field, PGA TOUR members who are not eligible for that
week's regular PGA TOUR event and whose ranking in the PGA TOUR categories
of eligibility is no lower than Article I1.A.1 (g). (Special Members/Medical.) Such
Ben Hogan Tour exempt status shall be determined accordingly to such ranking.

13. LIFE MEMBERS AND PAST CHAMPIONS

If needed to complete the field, PGA TOUR Life Members and Past champions, in
order, as provided in Article IILA.1 (h), even if they are eligible for that week's
regular PGA TOUR event.

14. SPECIAL TEMPORARY MEMBERS

If needed to complete the field, PGA TOUR Special Temporary Members in order
as providedin Article I.A.1 (i), even if they are eligible for that week's Regular PGA
TOUR event.
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15. TEAM CHAMPIONSHIP WINNERS

If needed to complete the field, PGA TOUR co-sponsored Team Championship
tournament winners in the order as provided in Article lIL.A.1 (j), even if they are
eligible for that week's Regular PGA TOUR event.

16. VETERAN MEMBERS

If needed to complete the field, PGA TOUR Veteran Members in the order as
provided in Article Ill.A.1 (k), even if they are eligible for that week's Regular PGA
TOUR event.

17. ADDITIONAL QUALIFYING TOURNAMENT QUALIFIERS

After the first available 70 Ben Hogan Tour members, if needec to fill the field, the
next available Ben Hogan Tour members, in order from the PGA TOUR Qualifying
Tournament provided they had committed for the Tournament ty the commitment
deadline.

18.SPECIAL TEMPORARY MEMBERS

If not otherwise eligible and if needed to fill the field, players who have met the
conditions prescribed in Section 2(b) of Article Il and paid annuzl dues to the PGA
TOUR, in order in which such players qualified for this membership. (Conditions
prescribed are the earning of an amount of official money equal to or greater than
that earned by the player who was 50th on the previous year's Ben Hogan Tour
official money list.)

19. PRIOR YEAR MEMBERS
If not otherwise exempt under categories 1. to 18. above and if needed to fill the
field, players who finished in positions 21-50 on the prior year's official money list,
in order of position on that list.

20. OPEN QUALIFYING
If needed to complete the field, additional qualifers from the Open Qualifying in
order of finish.

BEN HOGAN TOUR PERFORMANCE EFFECTS

The PGA TOUR Tournament Policy Board has approved the following guidelines for
those players who perform exceptionally well on the Ben Hogan Tour.

1. The top five money winners will earn exempt spots on the Regular TOUR the
following year in a category of eligibility immediately following the Top 125 on
the Money List.

2. Hogan Tour money winners nos. 6-20 will earn exemptions into the finals of the
PGA TOUR National Qualifying Tournament for that year.

3. Hogan Tour money winners nos. 21-50 will earn exemptions into the second
stage of regional competition in the PGA TOUR National Qual fying Tourna-
ment for that year.

4. Hogan Tour money winners nos. 6-10, if unsuccessful at the PGA TOUR

National Qualifying Tournament, will earn exempt spots on the Ben Hogan Tour
for the following calendar year.
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THE BEN HOGAN CUP

The BenHogan Cup rep-
resents victory and the prom-
ise of success in professional
golf.

“For the players who
emerge, the Ben Hogan Cup
symbolizes a starting point, a
place in time when their ca-
reers got off the mark,” said
David B. Hueber, President
and Chief Executive Officer
of the Ben Hogan Company.

While the cup beckons a
new breed of golfer, its ap-
pearance is reminiscent of
many awards Ben Hogan cap-
tured early in his remarkable
career. In creating the cus-
tom designed cup, Hogan
Company and PGA TOUR of-
ficials consulted Mr. Hogan
and visited the legendary
golfer's trophy room at Colo-
nial Country Club in Fort
Worth, TX.

“We wanted a timeless design, and one that would communicate the prastige
that the Ben Hogan Tour's name implies,” said Deane R. Beman, PGA TOUR
Commissioner.

Each tournament site will own a permanent trophy 26 inches in height with a
two-tiered base. The upper tier displays the tournament name and site, and the
lower tier presents each winner's name and year of victory. Tournament winners
receive a 16-inch replica for their trophy case.

The cup itself has a sparkling silver-luster finish with the Ben Hogan Tour logo
engraved on the side.

“It's a trademark,” said Hueber. “We believe golf fans and historians in years
to come will recognize the Ben Hogan Cup at first glance.
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SHARING THE LEGEND:
THE BEN HOGAN COMPANY

Since his youth, Ben Hogan studied golf with the insatiable curiosity of a
scientist.

He meticulously developed and tested his theories about the game for
nearly 50 years on the PGA TOUR. In the process, he recorded 69 victories,
including 63 wins in PGA TOUR events, and placed himself among the legends
of the sport. That honor, for most people, would have been fulfilling enough. But
Hogan, compelled by an unrelenting passion to know the game he gave his life
to, formed a company bearing his name that enabled him to continue his study.

The Ben Hogan Company, founded in Fort Worth, TX in 1953, stands today
as a monument to Hog-
an's lifelong pursuit. Un-
der Hogan's personal su-

3y -~
pervision, the company L & Sy
has produced hand-craft- -
ed forged irons; persim-
mon, metal and graphite
woods; and patented
Apex steel and graphite
shafts that have become
the standard for golf club
manufacturing. The com-
pany also manufactures
and markets golf balls,
sportswear and accesso-
ries. And it sponsors the
Ben Hogan Tour, giving
seasoned professionals
and aspiring young golf-
ers another opportunity to
compete. Golfers of all
ages and skills worldwide
can benefit from Hogan's
discoveries on the golf
course and in the manu-
facturing plant.

As a youth, Hogan
spent many long hours as a caddie and many hours in the pro shop polishing and
forging club heads and making new hickory shafts for broken clubs. He turned
professional in 1931 atthe age of 19 and rose to the top of his profession several
years later.

Hogan demanded as much out of his equipment as he did his play and often
requested special adjustments in his clubs. Years of persistent study on the




practice tee not only taught him the “how to's” of golf, but also gave him definite
ideas about the “why's.” He discovered that answers to the latter questions
sometimes lay in the equipment and not the player. So in 1953, when Hogan's
golf club supplier became reluctant to meet his specifications, he founded The
Ben Hogan Company.

One of his early backers &s a professional had been Marvin Leonard, a
prominent Fort Worth entrepren=aur whose golf clubs Hogan often carried around
the course. Leonard followed Hogan throughout his career. And when he
learned of Hogan's desire to start a golf equipment manufacturing company, he
and one of his contemporaries provided the financial support.

The first clubs Hogan's handpicked craftsmen produced in late 1953 would
have satisfied anyone -- except Hogan. He destroyed the first $150,000
shipment and started over. Leonard's financial partner became nervous, but
Leonard, having watched Hogan rise from a humble caddie to become the
world's greatest golfer, was confident in Hogan's ability to make the business
work. Hogan's first shipment of clubs entered the marketplace in late 1954.

“My vision was to establisk a company to make the best golf clubs in the
world. Anything less, in my estimation, would have disappointed the people who
have supported me,” Hogan said years later. “Over the years, my employees and
| have struggled to accomplish that goal, and I'm very proud of what we together
have achieved."

In 1955, the company’s clubs were gaining prominence because of their
outstanding quality. Hogan, who continued to play competitive golf until 1971,
inspected every set that left the manufacturing plant. He saw one of his first sets
later that year in the hands of Jack Fleck, who edged him in a play-off for what
would have been Hogan's fifth U.S. Open title.

After expanding four times in the 1950’s, Hogan sold his company to
American Machine and Founcry Company in 1960. He kept his position of
Chairman of the Board and Chief Operating Officer of AMF/Ben Hogan Golf
Company, and continued to supervise the design, manufacturing and testing of
the company'’s products.

By the mid-1970's, AMF/Ben Hogan Company had evolved under Hogan's
direction into its present position as a manufacturer and marketer of golf balls,
sportswear and accessories, in addition to golf clubs. The diversification
attracted sports equipment conglomerate Minstar to make a successful bid for
the company in 1984. And in 1988, the company became an independent
business unit of Cosmo World Corporation, based in Los Angeles.

Through the corporate changes, Ben Hogan has preserved his vital role in
the company, instilling in his employees the high standards for which his
company has become well known. Today, as the Chairman of the Board, Hogan
oversees acompany that applies his design and manufacturing methods to what
is widely recognized as the premier golf equipment in the world.
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TRUCKS CREATE TOURNAMENT ATMOSPHERE

A major task of the 30 sites hosting 1992 Ben Hogan Tour events is to create an
environment for players and fans that is remarkably similar to that found at a PGA
TOUR event.

Leading the way in this effort is the Tournament Services Truck which is operated
by the PGA TOUR Promotions Department.

The staff has a customized 18-wheel tractor-trailer truck provided Ryder
systems to carry equipment to each of the 30 tournament sites. PGA TOUR, Ben
Hogan Tour and Ryder corporate logos are featured on the vehicle which was
prepared by the Winston-Salem, NC based J.D. Bruhn Special Event Productions.
In addition to an air-conditioned room for the innovative computerized scoring
system, the truck houses a storage area for leaderboards, walking standards, quiet
signs, caddie bibs, flagsticks, radios and other equipment.

The Promotions Department also supervises the training of volunteers at each
tournament, as well as the operation of other equipment carried on the truck.

The primary staff members handling these chores on the Tour are Steve Horner
as manager, Matt Delaney, Chris Murray, and Lee Kaplan.

The Ben Hogan Tour features a multipurpose tournament services truck.
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A BRIEF HISTORY OF THE PGA TOUR

“The PGA TOUR is enjoying these days the healthiest period of
its existence. The reasons are too numerous to mention here, butin
the opinion of many, including myself, the PGA TOUR is one of the
last true forms of capitalism: leftin the world of sports today. Everyone
starts out at zero the first of the year, and in the most literal sense,
everyone starts out the same each week...One is merely paid for
performance on the professional golf tour, and that may be one of the
reasons itis held in such high esteem 5y the public. We as players,
along with administrators, mustendeavor to protect this idea forever.”

From the forward by Ben Crenshaw
in the Doubleday book, The History
of the PGA TOUR, by Al Barkow.

Itis not always easy to discover -he exact beginning of something. Soitis with the PGA
TOUR. Certainly, there were professionals who competed against each other from the
earliest days of the game.

Thenon New Year's Day, 1895, ten professional golfers played 36 holes of stroke play
and competed for money. The total purse was $150 and the winner took home $75. Due
to the fact that a large gallery had come to witness the event, the New York Times covered
the tournament. Shortly thereafter, tcurnaments began to pop up across the country. There
was the Western Open in 1899. But this was not “tour” golf. The events lacked continuity.

Interest in the game, however, continuec to grow. American professionals were
rapidly improving and when John MzDermott became the first home-bred to win the U.S.
Open, enthusiasm for the game blossomed.

Helping this growth was a commercially becked “tour” by Englishmen Harry Vardon
and Ted Ray. The duo travelled across the country and attracted good crowds wherever
they stopped during the warmer menths of 1913. However, the biggest explosion for the
game occurred that September. A 2C-year old “lozal boy”, Francis Ouimet, defeated the pair
in a playoff for the United States Cpen Championship at Brookline, MA. Suddenly, golf
became front page news and a game for everyone.

In the early Twenties, the PGA TOUR could have seen its first development.
Tournaments were held on the West Coast, Texas and Florida. These events were held in
the winter and the golfers played their way east and up to Pinehurst in the spring. By the
middle of the decade, the Tour was doing relatively well--offering $77,000 in total. What's
more, resorts, hotels and Chambers of Commerce began to realize the publicity value
professional golf brought to their facilities. Names like Walter Hagen, Gene Sarazen and
Bobby Jones became folk heroes.

In the thirties, the TOUR continued to grow. The PGA of America was providing
support and despite the nation’s financial woes during the period, golf tournaments
continued to attract good crowds. It is interesting to look back at some figures of the time.
Paul Runyan was the leading money winner of 1934 with $6,767.

The names of the golfers continued to become household words. In the late 1930's
and early 1940's Sam Snead's name started to appear in the headlines with regularity. Then
came Ben Hogan, Byron Nelson, Jimmy Dema-et and others who were beginning to gain
nationwide fame.



A Brief History of the PGA TOUR, continued

The TOUR became more structured following World War |l and then exploded in the
late 1950's and early 60’s. Flip through the Facts and Figures section of this TOUR Book
and look at such areas as leading money winners and growth of tournament purses to
witness the sudden and continuing growth.

Once television became a player in the game, the eyes of the world were on golf. This
exposure inspired millions to try the game and at the same time, TV rights fees sent purses
soaring. The bulk of these rights fees, which are distributed by the PGA TOUR to all co-
sponsors, have gone back into the purses, accounting for the tripling of prize money in the
last decade.

The touring professionals began to gain some control of the TOUR in late 1968.
Joseph C. Dey was the first commissioner of what was then called the Tournament Players
Division. He served from early 1969 through February 28, 1974 and was succeeded by
Deane R. Beman, who took office March 1, 1974.

During the Beman administration, the value of tournament purses has escalated at
an unprecedented rate; PGA TOUR assets have grown from $730,000 in 1974 to nearly
$180 million today, and total revenues have increased from $3.9 million to over $210
million in 1992.

Since 1938, PGA TOUR events have donated over $185 million doliars to charity.
Over $100 million of that total has been donated since 1984. The slogan, “The leading
money winner on the PGA TOUR is Charity,” is definitely not just a catch phrase.

The competitive scope of the PGA TOUR is also much broader today. The SENIOR
PGA TOUR is considered by many as the sports success story of the 1980's. In 1990 the
PGA TOUR, with the help of the Ben Hogan Company and PGA of America sections,
added another addition to its family. Named for one of golf's greats, the Ben Hogan Tour
was created to help golfers sharpen their skills with hopes of earning a place on either the
PGA TOUR or the SENIOR PGA TOUR.

Also continuing to grow is the Tournament Players Club Network. When the PGA
TOUR opened the Tournament Players Club at Sawgrass in 1980, it beckoned the era of
Stadium Golf. Owned and operated by the TOUR, the concept means thes= courses are
the only major league sports arenas owned by the players themselves.

The TPC Network has expanded to 15 clubs in cities across the world, with more
clubs in either the construction or the planning stages.

Six years ago the PGA TOUR opened its first Family Golf Center in Clearwater,
FL, and the TOUR has constructed municipal courses for Florida cities, Jacksonville and
Miami. This, and other concepts, are expected to mature with the PGA TCUR.
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CHARITY...LEADING MONEY WINNER
ON BEN HOGAN TOUR

The Ben Hogan Tour has provided hundreds of talented golfers with an
opportunity to hone their skills in a competitive environment as they waited for
the chance to propel their careers to golf's highest level, the PGA TOUR.

However, they were not the only ones to benefit as the Ben Hogan Tour
generated over $2 million for local charitable organizations and scholarships in
its first two seasons. Beneficiaries of tournament proceeds ranged from the
Boys and Girls Club in Cleveland to the Ronald McDonald House of the Ozarks
in Springfield, MO.

“We are pleased that the success of the Ben Hogan Tour has benefited
charities and enabled students to further their education,” said Deane R.
Beman, PGA TOUR Commissioner. “After only two seasons, Ben Hogan Tour
events have already begun paying dividends in the communities where they are
held. “It's a positive situation for everyone as charity becomes the leading money
winner onthe Ben Hogan Tour, justas itis on the Regular PGA TOUR and Senior
PGA TOUR,” Beman explained.

PGA of America Sections also shared in the success of the Ben Hogan Tour
with additional funds for junior golf programs and Ben Hogan Scholarships.

The college scholarships are named in honor of Ben Hogan and his golf club
manufacturing company which serves as title sponsor of the Ben Hogan Tour.

The Ben Hogan Company was founded in Fort Worth, TX in 1953 and
stands today as a monument to Ben Hogan, the legendary golfer who recorded
69 professional victories during his career. Awarded on a need basis, the
scholarships recognize outstanding high school or junior college students who
display exceptional academic achievement and community leadership.

MERRILL LYNCH

Merrill Lynch sponsors the popular Merrill Lynch Shoot-Outs at eight Ben
Hogan Tour events. The 10-man, nine-hole event will feature top money winners
on the Ben Hogan Tour. While it is in the first year on the Ben Hogan Tour, it is
already a fan-pleaser on both the PGA TOUR and SENIOR TOUR.
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