Official Media Guide of the BUY.COM TOUR

BUY COM TOUR




A MESSAGE TO THE MEDIA

n behalf of the players and staff of the BUY.COM TOUR, we welcome you to our 2002 season.
0 We appreciate your continued interest in our game, and we clearly recognize the extent to which

our success is tied to the thorough and professional coverage we consistently receive in a wide
variety of media outlets.

As the BUY.COM TOUR enters its 13th season, we are excited about the future of this TOUR and
what it offers to the golf community.

The BUY.COM TOUR is already recognized as one of the most demanding and successful tours
in the world, a position that is bolstered by the fact that the International Federation of PGA Tours
awards Official World Golf Ranking points to performers on this tour,

This recognition has brought an international field to the BUY.COM TOUR with players hailing
from 14 countries outside the U.S. in 2002.

In keeping with this international trend, we begin the 2002 season in intriguing fashion with our
first visit to the Southern Hemisphere. Season-opening events in Australia and New Zealand not only
bring a new audience to the BUY.COM TOUR, but forge a new alliance with the PGA Tour of Australasia.

The 2002 season will also see the BUY.COM TOUR visit Canada and new U.S. locations such as
Chicago and the Lake Erie area of Pennsylvania/New York. Last year saw the successful debut of new
events in Arkansas, Phoenix and Greenville, SC that gave indication of the future strength of this TOUR.

The quality of play on the BUY.COM TOUR has never been better and perhaps is best reflected
in the 102 wins by former members on the PGA TOUR. In addition, over half of this year's PGA TOUR
membership is made up of former BUY.COM TOUR players.

As always, members of our Communications Department stand ready to assist you in your cov-
erage of the BUY.COM TOUR, both at tournament sites and from our Headquarters in Ponte Vedra
Beach, FL.

Thanks again for your interest in and coverage of the BUY.COM TOUR.

i
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Timothy W. Finchem

Commissioner
PGA TOUR
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The name of our organization is the PGA TOUH a tax-exempt membership

“‘group of professional golfers that plays a combined 112 official-money

- tournaments on three TOURs - the PGA TOUR, SENIOR PGA TOUR and BUY.COM
~ TOUR. Our headquarters are Iocated in Ponte Vedra Beach EL, seutheast oT'

- Jacksonville.

el We should | never he roferred to as just the PGA orSENIOR PGA On secand' - (R

3 e reference, you can just call us the TOUR or the SENIOR TOUR. :
- The PGA is the Professional Golfers' Association of America, a membership
"mzatlon for the nation’s club professionals. The PGA runs the PGA
hampionship, Senior PGA Championship and Ryder Cup Matches, among other
~ championships. The PGA headquarters are located in Palm Beach Gardens, FL.
- The PGA TOUR and PGA of America were affiliated until 1968, when the
: tournament players, a small subset of the total PGA membership, broke away to
form a Tournament Players Division and gain more control of their finances and (i
tournament schedule. The Tournament Players Division was renamed the PGA

~ TOUR in 1975. While the two organizations still work closely together today, the
PGA TOUR and PGA of America are separate entities.

Two other American golf organizations are involved in professional tournament play,
independent of the PGA TOUR but with their marquee events included in our schedule as non-
PGA TOUR co-sponsored tournaments. The United States Golf Association, with headquarters
located in Far Hills, NJ, oversees the national championships (U.S. Open, U.S. Senior Open, U.S.
Amateur, efc.) and administers the Rules of Golf, among other duties. The Augusta (GA) National
Golf Club plays host to the Masters Tournament.

The Ladies Professional Golf Association runs the LPGA Tour from its office in Daytona
Beach, FL.
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